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How Publishers are Improving Cookieless
Monetization with-33Acress’ Lexicon™

LEXICON CASE STUDY

Since deploying Lexicon, key categories have seen dramatic increases
in cookieless revenue with eCPM growth as high as 644%

The Challenge
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Publishers cookieless revenue saw impressive growth across the
platform after only a few weeks of Lexicon’s launch. Key growth
categories include: weather, entertainment, lifestyle, health, and news.
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WEATHER ENTERTAINMENT

UNLOCK THE OPEN WEB = Email us at pubsolutions@33across.com or visit www.33across.com to learn more.




