
“..it’s important for 
publishers to test 
and learn now, 
especially while 
Chrome third-
party cookies are 
still available, and 
so can be used to 
test deterministic 
vs. probabilistic 
targeting results.”
	      —Daily Beast

Since deploying Lexicon, key categories have seen dramatic increases 
in cookieless revenue with eCPM growth as high as 644%
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How Publishers are Improving Cookieless 
Monetization with 33Across’ Lexicon™

lexicon case study

The Results

Publishers cookieless revenue saw impressive growth across the 
platform after only a few weeks of Lexicon’s launch. Key growth 
categories include: weather, entertainment, lifestyle, health, and news.

The Challenge

Today, publishers earn almost all of their programmatic revenue 
from approximately 50-60% of their cookied inventory, leaving 
roughly half of their inventory severely under-monetized. It was 
clear that publishers needed to find a monetization solution for 
their non-cookied inventory and unlock their unrealized earning 
potential at programmatic scale.

The Solution

33Across launched Lexicon, an identity solution, to help 
publishers become less reliant on browsers and succeed without 
cookies. Fully integrated onto the 33Across Exchange, Lexicon 
provides real-time identity resolution reaching 500 million US 
browsers and immediately makes 90% of a publisher’s inventory 
addressable without any technical lift or fees.
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