3 Cookieless Observations

for Retailers in Q2

Retailers invest more In programmatic cookieless inventory
to Increase efficiency and reach

o o

w

C

A=8—N\ [=8—N [A=8S—3

A==

L=S=N [A=5= [=S—5 [=85—)\

+/7% 30%

= Comparison for programmatic spending actions for retailers during Q2 2023 versus Q1 2023
= 150 Unique Retail Advertisers
= 11 Retaill Sub-Type Categories
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= Cookie vs Cookie Alternative Bid/Spend Behaviors 33
= Over 10B data points (aka bids) were reviewed Email us at sales@33across.com or visit www.33across.com to learn more.




